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FROM THE PUBLISHERS

Welcome to our Spring 2022 issue of Autostrada,

During this time of the year we are usually gearing up for our large 

Autostrada display at the Canadian International Auto Show. Regretfully 

the show has been cancelled this year due to the pandemic, but as the 

days start to get longer and the temperatures warm up we are excited for 

“car season” to finally arrive back in Toronto. 

Our cover feature for this issue is the team behind the revival of Radford 

coachbuilder, 2009 Formula One world champion Jenson Button and 

television presenter Ant Anstead. The pair has recently launched the 

coach built Lotus Type 62-2 with the full blessing and support of the 

Lotus factory, only 62 vehicles will be produced based off the Lotus Evora 

chassis. An overwhelming thank you to our talented photographer and 

writer Alex Lawrence for all his hard work putting this feature together as 

well as the Radford team for all their assistance. 

We recently had the opportunity to meet up with Ant Anstead as well 

as several of our friends at the Barrett-Jackson Collector Car Auction 

in Scottsdale, Arizona. This was the 50th anniversary of this spectacular 

event and we have been fortunate to feature both Craig and Carolyn 

Jackson on previous covers of the magazine. A big thank you to the 

Barrett-Jackson team for their hospitality during the event as always, we 

truly appreciate it. 

We are looking forward to connecting with our readers at several of the 

unique Autostrada events we have planned for the Spring. Thank you all 

so much for your continued support and encouragement!   

See you in June,  

Lucas & Sean  

LUCAS SCARFONE & SEAN PATRICK
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STORY & PHOTOS BY ALEX LAWRENCE

THE RADFORD
REVIVAL

AT GOODWOOD, RADFORD FOUNDERS 

JENSON BUTTON AND ANT ANSTEAD DISCUSS 

THE BUILDING OF THE LOTUS TYPE 62-2.
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‘I 
wish I wasn’t Jenson Button 

right now.’ It’s not the opening 

statement you’d expect to hear 

from the British racing driver 

and Formula One champion, but there it  

was, hanging between us like a ripe 

autumn pear. 

Meant as a comment on the burden of 

celebrity and not, I think, as an actual 

yearning for an out-of-body experience, 

the self-effacing opener came during the 

2021 Goodwood Revival, where Button 

would not only be attending the event 

for his first time, but racing as well. In 

two cars. One his own Jaguar E-type, 

and the other a powder blue AC Cobra. 

He would share these racing duties with 

Bentley Le Mans endurance racing driver 

Alex Buncombe.

But that’s not all on the man’s schedule. 

Button is also part of the team reviving 

the Radford car brand. His duties of press 

interviews, potential client meetings, 

photo ops and general ‘PR’ mean he has 

an unenviable weekend ahead. Practice 

the racing line and driver swaps, run for 

an interview, do a TV piece, attend the 

driver briefing, sign some autographs, 

meet old friends and foes, and drive in a 

track parade honouring Sir Stirling Moss, 

the original King of Goodwood. All this 

before there’s time for a quick phone  

call home to check-in with the family. 

All this without the smile dropping to the 

baying public.

“I wish I wasn’t Jenson Button right now.” 

As I sit down across from him, I sense my 

presence is not going to help the situation. 

And then a comment is whispered in 

my ear: “Why would you not want to be 

Jenson Button? Is it because he’s short?” 

Ant Anstead has overheard his business 

partner and friend, and has reached over 

to squish the ripe fruit of a comment 

between his fingers. What are friends 

for, after all? The two instantly become  

a double act, riffing off each other like 

two schoolboys when the teacher has 

left the room. 

Together, they form half of the founding 

partnership behind a revived Radford 

Motors. Made famous in the sixties for 

coach building Aston Martins and 

original Minis for the stars of the day 

such as Peter Sellers, Ringo Starr and Sir 

Paul McCartney. The Radford company 

eventually underwent various successive 

ownership changes, including and many 

embittered boardroom battles and  

finally ceased to be altogether in the  

late eighties.

In 1969, though, that little firm created a 

test mule that never made production. 

Based on a Lotus chassis, the Lotus Type 

62 will finally see light under the new 

owners model launch.

The new company is made up of 

four men, all similarly aged, all recent 

transplants to Los Angeles. Radford is 

not only a meeting of minds, but a totally 

collaborative approach wherein each of 

its partners work in parallel to make sure 

that the design works, the build works, 

the drive is right and the finances make 

sense. But did they all agree to start by 

bringing back the Radford Lotus?

“Personally, as a longtime Lotus fan, 

I think we’ve made something really 

special,” says Anstead. “The original idea 

was to do a continuation car and build 

an historic Lotus. Jenson chose the Exige 

as the engineering platform before we 

knew what to build, so with the engine 

positioned behind the driver it discounted 

the Elan and the Elite.”

The choice surely would have been the 

Esprit then, given the model’s iconic Bond 

status and cult following?
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Button smiles. “You’d think so, but we 

started to really fall for the Europa.  

We’d seen the original drawings for it 

and there’s a handwritten note on there 

from Ron Hickman saying it was the 

Lotus pitch to Ford when they wanted to  

win Le Mans. But when Ford went on 

their own with the GT40, Lotus went 

with Radford.”

While Radford originally gained a 

following from their Mini incarnations, 

the first car that had the ‘coach built 

by Radford’ moniker was actually a 

Rolls-Royce. By the time they began to 

build the Type 62, Radford had established  

itself alongside the likes of Mulliner in 

terms of quality coach building. But 

the Lotus project only ever yielded two 

versions of the monstrous Europa.

“We did a design exercise and found 

these Europas on steroids that they’d 

made,” says Anstead, widening his arms 

and eyes. “And then we found one in LA 

about half an hour away from Jenson’s 

house. It was like it was a sign.”

According to Button, they start with a Lotus 

Exige, but then they roll up their sleeves on 

the engineering side, removing the Lotus 

flat steel subframe and fabricating their 

own tubular spaceframe. “It’s 100 mm 

longer in the wheelbase and 20 mm wider 

on the front track,” he says. 

“That’s one of the easier things he’s had us 

do,” adds Anstead. 

“What do you mean?” says Button, 

feigning a hurt look. My eyes and ears are 
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pinging back and forth between the two 

like I’m at a tennis final.

“You know, you keep asking me to fine 

tune things ALL the time now,” replies 

Anstead, mimicking the hurt look. It is 

clearly banter, but with Button having 

spent his time fine tuning Formula One 

cars, he will certainly want the car to be 

right. I’m assured, it will be. 

“We’ve made it longer for stability at high 

speeds, and with 600 HP in this JPS spec, 

it needs it,” says Button. “The wider track 

and changing suspension setup is all to 

make sure it feels as good as it looks.” 

“Ignore him,” suggests Ant, holding up his 

palm to his friend, “we’ve used 3D-printing 

techniques as part of this modern coach 

building, so while it is part Exige, we’ve 

taken it a very long way from there.” He 

drops his hand and the two smile at each 

other. It’s clear that whatever the end 

result, there is hard work and fun going 

on. And the results are starting to show 

for themselves.

With Button setting up a car that will be as 

good on a circuit as it is on the road, he is 

putting his growing knowledge of the LA 

freeway network to good use. He’s noted 

that the 405 is as bumpy as hell, so while 

they have their test track in Chandler,  

Arizona, he is looking to make it handle in 

the canyons as well as the freeway. 

The car they’ve brought to what they 

are jokingly calling the Radford Revival, 

is exquisitely finished in the iconic John 

Player Special livery. The famous black 

and gold paintwork adds a mystique 

under the dimly lit interior display of 

the hall. The longer wheelbase is clearly 

notable from the side profile, but the 

proportions in the flesh serve it well. That 

engine cover with those rakes from the 

rear wheel arches provide a clear nod to 

the Europa and the original Type 62 mule.

Just 62 cars will be produced, including 

a dozen of the highest-specification JPS 

versions. There is a Gold Leaf car that  

will ride higher and have around 500 HP, 

but the overall setup will be tailored to 

each client. 

“The car here will be staying in the UK 

after we return to the US, but we’ll be out 

on the road in them soon,” says Anstead. 

“We’ve made a TV show about the build 

and we’re going to be driving the cars in 

anger in a few weeks.”

I point out that Radford started life coach 

building Rolls-Royces, Aston Martins and 

Bentleys, and ask if this means the end 

with Lotus?

“No,” they answer in unison.

Button explains that testing for the next 

OEM Radford car has already begun, but 
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neither of them let slip or will answer 

when questioned about which brand 

it will be. The only details I get is that it 

won’t be a sports car and that it will be 

another British company.

“One thing I can tell you though is that 

it’s a busy time all round,” says Anstead. 

“Jenson has his Extreme off-road racing 

team and is loving life out in LA while 

I’m learning to fly with Tanner Foust… I’m 

going to build a plane from scratch and 

then fly it.” 

And will Button be flying in it? The answer 

can’t be fully printed here, but suffice to 

say that Button is happier flying around 

in cars.

Then, as quickly as they’ve arrived, it’s 

time for them to depart. Button has to 

get out of his race suit and Anstead has 

to call LA. And then both need to get 

some sleep, if they’re able. Excitement 

makes that difficult. That excitement is 

in them as individuals. It is in the Radford 

team as a group. It is even in the car that 

sits on a plinth in amongst the classic 

Radford designs within a now quiet hall 

at Goodwood.

The early signs are good for them. A 

Phoenix rises from the flames at the 

Radford Rival. 

®

WWW.COLLECTINGCARS.COM/SELL

SELLING SOMETHING UNIQUE?
TALK TO OUR CANADIAN TEAM TODAY.

NO ORDINARY AUCTION.
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STORY BY COLEMAN MOLNAR

PHOTOS BY ALEX LAHODA

JEFFREY CHAN TRAVELLED TO THE NETHERLANDS TO  
SOURCE AND BUILD HIS DREAM ALFA ROMEO, AN HOMAGE  
TO THE COMPETITION-BRED GTAM OF THE EARLY 1970S.
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S
hopping local is great and all,  

but sometimes what you really 

need isn’t in your neighbourhood. 

Or city. Or country. Or even 

continent. 

Toronto-based photographer Jeffrey Chan 

pulled pieces together for his 1975 Alfa 

Romeo Twin Spark wide body restomod 

build from various corners of the world, 

sourcing an engine from the US and a 

chassis from Europe, before eventually 

importing the finished product to Canada.  

He chronicled the build on his Instagram 

account @jeffchan.alfa.gtam, showcasing 

the car as it came together piece-by-

piece, mostly in a workshop in the 

Netherlands, and providing in-depth 

written commentary along with each 

photo. If you’re interested in restoring a 

classic Alfa Romeo, it’s a great resource. 

Today, Jeffrey continues to champion 

his love for classic Alfa Romeos, sharing 

photos of his own car, as well as others he 

comes across in-person or online. 

How does one become an “Alfa guy”?

I developed into an Alfa guy. For many, 

many years I was into BMWs, but as BMW 

has changed over the years, I began to 

lose respect for the brand. I’ve known 

about Alfa Romeos since I was a kid.  

When I was growing up in Oakville 

(Ontario), my next-door neighbour was 

the owner of an exotic car dealership, and 

he brought home many cars including 

an Alfa Romeo 75/Milano, an Alfa Romeo 

Spider, a Lamborghini Jalpa, a Lamborghini 

LM002. I’ve been aware of all these cars 

since I was young, but because my father 

had a BMW, I got into those.

During the summer of 2016, I came across 

the Alfaholics videos on YouTube. It was 

the Evo Trackday Car of the Year 2016 and 

the Alfaholics GTA-R 270 was featured at 

the time, and I was like, “WOW, this thing 

is incredible!” The look of it, the way it 

handled… you could go to the Alfaholics 

website and you could buy all the parts, 

which was really surprising. It was so 

well organized. I started pricing stuff out 

and figured that I could build a cut-price 

GTA-R. I got onboard with it very quickly. 

I actually bought an engine first before I 

bought a car.

Had you fully committed at that point? 

What was your thought process?

I was all over the place. I acquired the 

Twin Spark engine first because I had 

heard that they were very difficult to find 

at the time. The 8-valve Twin Spark from 

the late 1980s is the heart and soul of the 

Alfaholics GTA-R. I found two engines on 

eBay, one in England and they were asking 

for quite a bit of money plus shipping, 

and I found another one in Long Island 

NY. It was still kind of pricey compared to 

what is available today, but I made a deal,  

drove down to NYC and picked up the 

engine. I came back within 48 hours, and 

then shortly thereafter, I disassembled and 

degreased it. From that point, it sat in my 

condo in parts for around six months.

Are you mechanically inclined, or were 

you already at that point?

I have a degree in mechanical engineering. 

For me, it was sort of coming full circle 

to something I had wanted to get more 

involved with because I went to university 

with the intention of hopefully trying to 

get into motorsports as a race engineer 

or race car designer. But I discovered  

that the professional racing industry was  

a lot more difficult to break into, than I  

had imagined.

On advice from a new friend in the 

immense global online Alfa Romeo 

community, I had the engine block, 

cylinder head and oil sump vapour blasted. 

It went from rusty and covered in carbon 

deposits to looking completely new.

I then started rebuilding the engine 

and doing some upgrades. I first had 

the cylinder head worked on by Astro 

Automotive Machine, north of Toronto, 

where they ported the head and replaced 

the valve guides. I put in oversized intake 

valves – the porting improved airflow to 

around 150 CFM. I believe the regular 2.0 

litre Nord heads are limited to 100 CFM.

Further engine upgrades included higher 

lift camshafts, bigger bore 85mm 10.5:1 

high compression forged pistons, 45mm 

Jenvey ITBs (individual throttle bodies), an 

Alfaholics stainless steel exhaust system, 

and a standalone engine control unit 

(ECU) to manage the switch to electronic 

fuel injection.

And did you have an idea of what body 

you were going to put this into?

No, I was actually thinking at first of going 

with a standard body. I thought about 

getting an earlier stepnose car from 

the late 1960s but then started leaning 

towards the later 1750/2000-style bodies 

of the early 1970s. I was originally thinking 

about going over to Europe, buying a 

car, driving it around and then shipping 

it home to rebuild in Toronto. But then 

that plan started changing because this 

engine was going to be nearly twice the 

amount of power as the standard cars, in 

the range of around 200 horsepower. I 

needed to build a properly strengthened 

chassis and I wasn’t happy with the ideas 

that some of the shops around Toronto 

were suggesting to me. 

There’s a parts supplier in England 

called Classic Alfa and they were selling 

completely restored chassis, where you 

could transfer the components from 

your old car and put them in a newly 

painted, rust-free body. Unfortunately 

all of their cars were right hand drive, so  

I started thinking about which countries 

in mainland Europe speak English well 

and are crazy about Alfas. The Dutch love  

Alfas and many people there speak  

English, so I started looking for a workshop 

in the Netherlands.
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I found a classic car specialist near 

Rotterdam and they had availability to 

begin restoring a car fairly immediately. 

I began speaking with the owner and 

I bought into everything that he was 

talking about. He had said that he could 

find a suitable car within his network of 

mechanics and dealers. The best cars 

are usually the ones that aren't listed, 

and are usually found through car clubs 

or collectors. He ended up finding me a 

range of cars, all around the €10-15K mark.

I wanted to get a car that was a project, 

which had to be fully restored. There’s a 

photo on my Instagram where the shop 

owner and some of his colleagues are 

dragging a body shell into a trailer… it had 

already been completely stripped and 

disassembled.

So you knew at that point that it was 

going to be an Alfa Romeo GTAm 

homage build? 

I decided to choose a car that was in the 

early stages of being converted into a wide 

body GTAm style build, so it was definitely 

going to be done in an homage style. A 

GTAm replica in Thailand featured on 

Petrolicious also heavily inspired me. I then 

began to style my build off of his car.

What was the biggest body modification 

that you had to make to fit the wide body 

shape you wanted?

When we acquired the car, the previous 

owner had already begun cutting the 

fenders. Quite a large section was cut 

out of the front fenders. There’s a swage 

line that runs around the car, so from the 

A-pillar forward, it would be cut just below 

that swage line and then in and around 

the front panel. The front fenders wrap 

around the front, and the turn signals are 

incorporated into the new fenders. In the 

back, again along the swage line, it goes 

from the B-pillar all the way around to the 

rear panel. The rear wheel arches are then  

reconstructed to properly incorporate  

new wider rear wheels and tires.

I would say probably 70 percent or more  

of the car has been completely replaced 

with new sheet metal. The only sections 

that are original are the roof, A and  

C-pillars, bulkheads, the transmission 

tunnel, the upper fenders, front and 

rear, parts of the doors, as well as the 

suspension pickup points. The hood and 

trunk are now both fibreglass. The A-pillars 

below the hoodline had to be completely 

rebuilt as well because after they cut 

everything away, it was discovered that it 

was perforated like Swiss cheese.

So timeline wise, the engine was at this 

point mostly rebuilt back at home, right?

It had only been cleaned up, and needed 

to be rebuilt. I acquired the engine in 

September 2016. Spring 2017 was when 

I decided to have the engine vapour 

blasted… and then I contacted the 

workshop in the Netherlands, I believe in 

late summer 2017. They found me a car 

in September of that year. And June 2018 

is when I started reassembling the car 
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after paintwork was complete… So from 

beginning to end, it took about nine to 

ten months to build the car. I rebuilt the 

engine in Europe while the body was 

being restored and painted.

What would you say was the most 

exciting stage of the build process? 

Spec-ing out the engine was definitely 

enjoyable. The whole process took quite 

a few months. And of course there’s 

the moment when I finally started up 

the engine. There's a little video on my 

Instagram where I’m with my electrician 

and we’ve wired everything up and I 

crank the engine. It briefly came to life, 

and then cut out. We discovered later  

on that the engine map was not 

correct due to the extensive engine 

modifications. The compression was 

now much, much higher.

It was fantastic to finally hear the engine, 

to hear the growl coming from the ITBs. 

There’s also a short video of me driving 

the car around the block for the first 

time, after bringing the car back from the 

dyno… That was amazing!

So after Europe, you flew home and it 

followed you slowly on a boat?

After three weeks and 3000 miles of 

touring around England, I dropped it 

off at the Port of Southampton at the 

end of October. It arrived in Toronto via 

Montreal probably by mid-late November. 

Things got complicated because of the 

Christmas rush. I can definitely share my 

experience with other people if they want 

to ship a car over from Europe. Definitely 

choose a specific time of year because 

those delays can add expense and cost 

to your shipping bill.

And how do you use it today?

During the warmer months I try to drive 

it as much as possible. There’s a good 

group of guys I’ve gotten to know, and we 

usually do Alfa cruises on the weekends. 

The last drive was up to Lake Simcoe. 

There are also Italian Car Night meet ups 

on the first Thursdays of each month 

between May and September.

Will you keep it forever, or what’s the 

plan?

The interesting thing about that is 

because I built the car myself and I 

know this car inside and out, I’ve come 

up with several ideas for version 2.0 of 

the cooling, fuelling, air conditioning, 

electrical systems, etc. because all of this 

stuff is custom. There are also plans to 

further upgrade the suspension from the 

current Koni Yellow setup.

I recently found a local shop that does 

amazing bodywork, and they’ve built 

some really interesting wide body Alfas. 

It’d be fun to build another car, and maybe 

sell this car.
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STORY & PHOTOS BY ELLIOT ALDER

THRILL OF 
THE CHASE

THIS 23-YEAR-OLD’S 2-YEAR PURSUIT  

OF AN HEIRLOOM 911 IS NOW A FULL-TIME CAREER.
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H
ave you ever coveted a car? 

Not just a make or model, 

but one specific car. There’s a 

thrill, a nervous optimism that 

only comes when you start to visualize 

yourself following that particular dash 

down your favourite local road. It’s a 

unique yearning — one which could just 

as readily evaporate if that specific car 

doesn’t pan out. 

“I was a mess,” he says as he blips down 

into second. 

At 23, Jarod Arand has been through 

more cars than most people will ever 

own. Trading up through Porsche after 

Porsche, his automotive infidelity is as 

familiar a joke as James Hunt’s dating 

history. But this 911 — his dad’s old 1990 

Carrera 2 Targa — is something different. 

More than just another passing muse, 

this Porsche is the fruit of more than two 

years’ smiles, tears, and insomnia. 

Arand’s Porsche tastes reach wide, 

but the 964-generation 911 occupies 

particular pride of place in his automotive 

imagination. Beloved by 911 enthusiasts 

for its balance of classic aircooled charm, 

faithful upright styling, and just enough 

modern refinement, the 1989-1994 ‘964’ 

scratches a practical purist’s itch in ways 

that no subsequent generation could 

quite match. 

Arand had long fantasized about 964 

ownership in the abstract. Growing up 

with a faded, water-damaged photo of his 

dad’s straight-hooded, big-headlamped, 

Guards Red 964 Targa 2, the young 

enthusiast internalized an acute sense of 

what a 911 should look like. 

“The photo was faded and water-

damaged, and as a kid I’d always make 

fun of dad for having the pink Porsche. 

But subconsciously, I think that sparked 

my love for them even before I knew what 

a 964 was.” 

From childhood through young 

adulthood, he coveted the model in 

a broad sense, waiting for a car that he 

could develop to suit a vision. A Maritime 

Blue coupe was a temporary answer to 

that wish, but without a deep attachment 

to the car as it stood, it seemed only a 

matter of time before someone made too 

tempting an offer. 

“In the past, I’d get anxious if I had a car for 

too long, because it was keeping me from 

trying the next thing.”

When he discovered documents from 

his father’s old red Targa, however, the 

nature of his longing changed. Suddenly, 

it wouldn't be enough just to adapt some 

anonymous Porsche for another short 

tryst; his dream became the acquisition 

of that specific car — the same one he’d 

grown up teasing dad about. 

Armed with an old bill of sale, Arand 

set to work trying to track down the 

VIN at the start of 2019. But joy of 

bureaucratic joys, something wasn’t 

right — no such number seemed to exist. 

His father wasn’t able to shed much 

light, and seemingly forgot about the 

question as one of passing fancy. It took 

two frustrating weeks of substituting 

characters on CarFax to discover that an 

S in the VIN had once been entered as a 

9, and so arrived the first stepping stone 

—a complete VIN yielded a provincial 

Used Vehicle Package, and with that, the 

name of the last registered owner. 

Arand started digging: no online presence 

— no surprise there. 

But then: an eponymous business near 

Niagara. It seemed plausible, so up  

came the phone, and with it, another 

roadblock: a well-meaning secretary 

who wasn’t going to give up any details 

on the fellow Arand was seeking. Though 

they had no knowledge of the car, they 

were plenty certain that they weren’t 

going to divulge the boss’ phone number 

to this cold-calling stranger. A marathon 

45-minute sob story and a plea of “I really 

need to find this car; you're my only hope,” 

eventually freed the tumblers, however. 

If that first phone call seemed a marathon, 

the second was a climb to base camp. 

As Arand recounts, “Bill’s a very private  

guy, with a big gate and no cell phone. He 

was really surprised that I even found him, 

but I told him the story, and he responded, 

‘I get it, I've chased cars before.’” 

‘Getting it’ was not the same as accepting 

it, however. Receptive as the owner 

was, the 911 had been his late son’s car. 

Understandably, sentimental attachment 

had kept him from ever considering a 

sale, and that initial call yielded no car, no 

visit, and no deal. “I’ll call when I’m ready.”

Not content to sit in wait, Arand spent 

the next two years calling every other 

week to check up and try again. Some 

calls went better than others. Some calls  

failed when cloud cover severed his 

remote acquaintance’s phone connection. 

Arand battled constant anxiety over not 

taking no for an answer, but not wanting  

to annoy the fellow either. Every  

conversation was amicable, but for the 

entirety of that first year, all of them ended 

with a crushing “no.” 

With all of this going on, Arand had a lot 

more underway. Working out of the local 

Porsche dealership in London, Ontario, 
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valuable inventory finds and that history 

of savvy Porsche promiscuity cemented a 

reputation as a trusted car hunter and deal 

broker. Several cars came and went — 

aircooled 911s, Jerry Seinfeld’s Cayenne, 

a 996 Turbo, still more Cayennes, a 

Magnus Walker-customized 914, and a 

smattering of others. In time, this hobby-

borne skill would evolve into a self-driven, 

tailor-made career sourcing some of the 

finest classic Porsches around for the 

showroom floor. 

Still, none of that excitement was able to 

match that of the red 964 in Niagara. 

Two months in, he was finally invited to 

take a look — albeit within the confines 

of a shipping container and without even 

discussing a deal. “I did everything I usually 

do when buying a car, but one plus one 

just didn’t add up to two this time. He 

closed the container and walked me out, 

and it felt like I’d failed an interview.”

“Clearly, opening the container must 

have stirred some emotions, and Bill 

realized he needed to pump the brakes.” 

The rejection hurt just the same though, 

leaving Arand to fret over where he  

went wrong. 

“I was obsessed; I couldn't sleep.” Arand 

tossed and turned, pondering any 

possible angle that might bring him 

closer to the car. The more it took out of 

him, the more his friends lost faith in the 

project and tried to turn him away from 

the forlorn pursuit. 

But one year and twenty-odd calls in, 

Bill started warming. A few more, and he 

agreed to sell. And then he changed his 

mind. 

From the high of a celebratory dinner 

to the depth of a conciliatory one, this 

tired old 964 whipped Arand about 

the emotional gamut. Just as soon as 

another yes from Bill brought hopes 

high, a no from his wife blew the wings 

completely off. 

This would not be a crash landing, 

however. Bill’s wife had a cell phone 

and email, and by these she would 

become Arand’s primary point of contact. 

Rehashing sentimental value over the 

phone was one thing, but it was the visual 

bandwidth of email that really helped him 

to tap the emotional dimension. Through 

the coming months, emailed photos 

of the car back in dad’s days sustained 

a slow pace forward, albeit with plenty 

more hiccups and false starts. 

Two years in, Arand received an email. “I 

was eating dinner, and my heart just sank 

when I saw the name flash up.”

He reluctantly opened it up, and the dread 

suddenly evaporated. Bill had invited an 

appraiser by, and he was willing to accept 

a number just below their assessment. Bill 

was ready to sell Jarod the car — for real, 

this time. 

“I ran outside, I got into the blue 964,  

and I went for the most joyful drive I’ve 

ever had in my life. It’s November 2020, 

it’s freezing out, but I had the windows 

down and sunroof open, and I just basked 

in the moment.” 

“It was clearly never about the price for 

him, and money was never on my mind 

either; I never tried to negotiate.” 

In the end, the young Arand wrote out a 

cheque for just $3,000 less than the one 

his father had filled all those years ago. 

“I’d just made a deal to sell the blue one, 

and nothing could bother me — I was in a 

good mood for the next 2 weeks.”

As retrieved from the container, the old 

C2 was in a sorry state. Though the car’s 

confinement had spared it the batters 

of sun, snow, and traffic, a six-year 

dormancy is an insidious fate for a classic 

car. Mould had taken hold of the interior, 

atrophied engine seals spat oil, and to 

Arand’s eye, the whole thing needed a 

thorough going-over. 

But with the car secured and the hard 

part over, Arand was finally able to plan 

for some fun: a surprise reunion with his 

father. With mere weeks to realize visions 

of a Christmas morning surprise, Arand 

hid the car with friends and set to work 

getting it presentable. 

“Dad knew I was on a bit of a mission 

early on, but he never expected anything 

to come of it… He must’ve thought I’d 

get bored or frustrated and move on 

with my life — he said, ‘who cares?’, but 

I’d thought ‘no, I’m gonna find it.’ I was 

gonna surprise him with a car I didn’t buy 

for him” 

On Christmas eve, Arand Santa’d up and 

snuck the car home; the next morning, 

he hit record on the camera and walked 

his parents out to the garage.

“That looks nice.”

“Well… does it look familiar?”

“…Really?”

“You’d better not sell this one.” 

Through the months that followed, the 

964 was thoroughly overhauled. New 

rubbers, new hardware, new lights, and 

a complete engine rebuild were just the 

start; paint correction, new wheels, a 

complete engine rebuild, and selected 

improvements ultimately consumed 

another half as much as Arand paid 

for the car. New old-stock Ruf Bilstein 

suspension, tower braces, and one of 

Porsche’s last sets of new-in-box Cup 2 

wheels further tightened the package, 
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and to top it all off, Arand added a classic 

Momo adjustable steering wheel to make 

it more comfortable on the daily. 

The result is one of the sharpest, most 

complete drivers’ cars east of Los Angeles. 

Driven almost every day this past season, 

Arand has racked up some 7,000 km since 

he bought it. And for perhaps the first time, 

the value doesn’t matter to him — this car 

is a lifer. 

Even still, this Targa still has a long road 

ahead. Having satisfied the urge to 

drive it this past year, Arand is doubling 

down for an even more comprehensive 

restoration over the winter. Excepting 

the paint and original dealer-optioned 

Nakamichi audio, everything outstanding 

must be returned to as-new and OEM. 

The sensibly-reupholstered targa top 

shall be re-covered in original-patterned 

vinyl, and despite a year of weekly  

leather conditioning, those supple but 

moisture-stained sport seats are going 

to have to go. Once he finds himself a  

964 Carrera RS to satisfy the high-

adrenaline itch, even the performance 

suspension and braces will come out. This 

car is already a time machine, and when 

Arand hits his stride, you’re gonna see 

some serious stuff. 

Surprising his dad on Christmas morning 

was a special moment. But meaning 

changes, and today, this 911’s greatest 

endearment resides with the young 

Jarod. For dad, “there wasn't any sort of 

investment — this was just a car.” 

But for Jarod, this coveted Porsche has 

come to represent so much more, and all 

at the perfect time. “This car is reconciling 

my commitment issues,” Arand jokes. “My 

job exercises my automotive ADHD all 

day; if I want to buy something, I grab it as 

inventory and get it out of my system that 

way. It’s nice that this remains the one axis 

that everything can orbit around. It’s like 

the world told me to settle down a little 

bit and stick with one car, and it’s a very 

different mindset now, and it’s calming for 

me that this one stays.”

Back up into third, and there’s the smile. 

No mess left here.

ANY CAR.
ANY AGE.
ONE PASSION.
pfaffleasing.com

Toronto  //  Vancouver  //  Calgary  //  pfaffleasing.com

For the love of the road
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HOT ROD HOT ROD 
TIME MACHINETIME MACHINE

CRAIG ZIEGLER’S 1932 FORD ‘DEUCE COUP’  
IS A DYNAMIC PIECE OF MOTORING HISTORY. 

STORY BY DAVE THOMAS

PHOTOS BY KENNY KROEKER

O
ne could make the claim 

that hot rodding is the 

most popular segment of 

automotive modification 

that doesn’t trace directly back to 

competitive motorsport. Offshoots of 

the cars that ran from speakeasy to 

speakeasy during the prohibition era, hot 

rods began as very purpose-built vehicles. 

As time went on, these cars made their 

way into legitimate racing venues, and 

later many of the performance focused 

modifications became aesthetically 

popular as well.

Once hot rodding entered mainstream 

culture, there was no going back. Hot 

Rodding had arrived and would continue 

to impact automotive culture for the 

foreseeable future. With decades of 

history spanning the globe, the number 

of untold hot-rodding stories that exist is 

impossible to quantify.

Many of the best stories are tied to 

vehicles that, for one reason or another, 

have been kept away from prying eyes. 

Out of sight and out of mind, these cars 

become legends of folklore. Red-light 

runners and parking-lot stars of their 

era, they earn status as local heroes at a 

minimum and irreplaceable cultural icons 

at a maximum.

Time travel has yet to be proven possible, 

but when cars are found decades after 

disappearance and brought back to 

the streets, it’s about as close to the 

fictional phenomenon as we can get. 

Hop-skipping over generations, “barn 

find” seems to be an inadequate term 

to describe functioning relics of the 

past. “Time capsule” might be a more 

appropriate moniker, despite long term 

storage hardly ever being the original 

intent of their being put away. 

Craig Ziegler wouldn’t call himself a 

historian in the traditional sense, but he 

became an aspiring one of sorts when he 

rescued a storied blue 1932 Ford from a 

dusty barn in Kitchener, Ontario. 

Predictably a lifelong car enthusiast, 

Ziegler purchased the car from a similarly 

minded Gerry Spreitzer. Spreitzer and 

Ziegler worked together and cars 

quickly became a topic of lunchtime 

conversation. One weekend Spreitzer 

needed Ziegler’s assistance moving a 

few things in his garage — a “few things” 

included ’32 Ford ‘deuce coupe’.

At that time (1995), Ziegler was more into 

American muscle than he was hot rods. 

The Ford was an interesting project, but 

not yet something he’d shuffle his own 

garage around for. This was for the best, 

because Spreitzer wasn’t interested in 

selling much more than Ziegler was in 

purchasing it. 

Later that day the Ford was moved to a 

barn where it would sit untouched for 

six more years. Spreitzer’s garage and 

later the barn was the Ford’s second 

unintentional tomb. Its first stint of 

inactivity was in the 1960s. Mothballed 

for currently unknown reasons, the 

’32 was spotted by a young boy with a 

hunting rifle on his back. Spreitzer was 



57AUTOSTRADA

that rambunctious boy, and unfortunately 

he couldn’t properly examine the car due 

to it being located on private property.

A few years would pass before Spreitzer 

got his first real look at the Ford. As if 

by kismet, members of The Kitchener 

Dynamics Car club purchased the hot 

rod. Ziegler was also a member of that 

club. In short order he was in the garage 

alongside the new owners giving the car 

a refresh.

First, metallic blue was painted over the 

white flame job. Next, the motor was 

replaced. Snaking down each side of the 

car was a wild exhaust system attached 

to a Cadillac V8 motor. In order to 

truly announce the car was under new 

ownership, that motor was removed and 

replaced with a modern (for the time) 

small-block Chevrolet V8.

A bit of nipping and tucking to the 

chassis, along with a tune up, and the 

car hit the road. Its encore performance 

wasn’t drawn out and before long it 

was returned to storage. While off the 

road, Spreitzer managed to wrestle the 

ownership card away from then owner 

Mike Kit. The new owner drove the Ford 

only a handful of times before realizing its 

ergonomics left plenty to be desired. In 

1974, Spreitzer took the car off the road 

with the intention of fixing the various 

issues. Life had other plans and saw fit to 

freeze it in time once more.

In 2015, twenty years after Ziegler first laid 

eyes on the blue coupe, he became the 

owner. His change of heart regarding its 

appeal came via his growing appreciation 

for traditional hot rods.

Between the mid 1990s and the 2000s, 

the landscape of hot rodding had 

changed, often evolving to become high-

dollar affairs hidden behind stanchions 

and built with surgical precision. The 

cars built by the ever-clever DIY warrior 

had fallen out of mainstream fashion. 

However, those builds still carried the true 

pulse of the culture.
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Driven by niche forums and events, Ziegler 

wanted to experience a proper hot rod for 

himself. Remembering the Ford, he called 

Spreitzer to enquire about the car’s status. 

It hadn’t moved and Spreitzer was ready 

to sell.

Throughout the Ford, literally and 

figuratively, exist the fingerprints of several 

generations of true-grit hot rodders. 

Inside one of the valve covers ‘M.K’ can 

be found, denoting Mike Kit’s time with 

the car. Under the body filler exists clever 

shortcuts popular of the era, the most 

recognizable being a mason jar lid used  

to cap off the tubing that runs the lower 

edge of the body. Anything to get the job 

done before the next cruise night.

A glass-half-empty perspective would call 

the car rough. It’s by no means perfect, but 

Ziegler doesn’t see that as a flaw. Instead, 

he sees the vehicle for the true survivor 

that it is: an authentic hot rod that, despite 

all odds, still exists today. 

This time around, Ziegler is taking the 

time to correct some of the issues that 

have plagued the deuce since it was first 

modified. The first is the awkward cockpit. 

“The pedal position was terrible,” he says, 

recalling his first time behind the wheel. 

This was a result of a drastic 10-inch 

channel job done to the body. Ziegler 

brought the pedals down six inches from 

within the dash in order to make the 

seating position usable. The body, rear 

of the seats was also reinforced after the 

lack of inner structure in the rear of the 

car became clearly evident.

A carb rebuild and a mild tune up brought 

the small block back to life. Mileage 

unknown, the trusty motor wants nothing 

more than quality gas and a powerful 

spark. The to-the-point custom interior 

managed to defiantly avoid the ravages 

of pesky rodents and needed very little 

to be comfortable. The same couldn’t  

be said for the wiring, which Ziegler 

replaced entirely along with the brakes 

and cooling system.

Ziegler’s maiden voyage with the Ford 

was through the fairgrounds of Ontario 

Canada’s Jalopy Jam Up, an event 

info@ambassadorfch.com
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dedicated to traditional hot rods. Even at 

a show made for survivors, the car turned 

heads. At that point, Ziegler knew even 

less of the car's history, which only added 

to its mystique. 

Each year the car sees a few more miles, 

and as it explores its new surroundings, 

Ziegler learns a little bit more about its 

past. The most recent tidbit is that the 

Cadillac motor the car once had may 

not be located all that far from his front 

door. Rumour is another hot rod from 

Kitchener emerged sporting the same 

motor with the wild pipes. Ziegler has yet 

to find that car, but he’s hopeful it will pop 

out of the woodwork one day.

“Much of this car exists only through 

stories,” he says of his Ford. “I only have a 

handful of photos of it before.” Little may 

exist from the car’s ‘prime’, but Ziegler 

is happy to be charged with the task of 

piecing together as much of the car's 

history as possible for as long as he has it.

“I don’t plan to change the car much… just 

keep it road worthy,” he says as he details 

the restraint required to own a vehicle that 

was modified so long ago. “The steering is 

a bit nuts, and the tires need to go… but 

those will just be adjustments.”

Resisting the urge to perform a complete 

restoration is undeniably the right choice 

for the car. There’s simply too much 

history throughout to erase with a cheque 

book and paint gun.

ADVANCE YOUR  
PERFORMANCE

ALL SEASON TOURING
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Make the most out of every drive with true all-season ultra high 
performance featuring impressive grip in both wet and dry road 
conditions. Experience exceptional performance for much less  
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Atrezzo ZSR Run Flat, available now.
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STORY BY DAVE THOMAS

PHOTOS BY KENNY KROEKER

MOM'S
WAGON

THE PIERINELLI FAMILY’S JOURNEY FROM  
PERU TO ONTARIO IN SEARCH OF SPEED.

F
A

M
IL

Y



66 67AUTOSTRADA AUTOSTRADA

O
ver the commotion of an 

active dragstrip, a small-

block Chevrolet V8 rumbles 

from beneath the teal hood 

of a Chevrolet Malibu wagon. Inching 

the car to the line is veteran racer  

Gio Pierinelli. 

Nerves calm, mind focused, he pushes 

pedal to the floor in the burnout box. 

Easing off the throttle, the wagon remerges 

through the tire smoke, the word’s Mom’s 

Wagon visible in gold across the rear doors. 

In this case, the title isn’t just a name. This 

1980 Chevy did belong to Gio’s mother. 

Imported from the United States to Peru 

when Gio was twelve, there are years  

of sentimental value running through 

every panel.

Ten seconds after the light goes green, 

Gio is idling up the return lane to his pit  

for the day. Waiting there are two more 

race cars. Neither belong to him — 

instead the rail job belongs to his eldest 

son Gio Jr, and the Junior Dragster to his 

youngest, Jack.

A Peruvian export, Gio can pinpoint the 

exact moment his passion for internal 

combustion engines and automobiles was 

sparked. At six, his parents took him to a 

farm and plopped him down in the seat 

of a stationary tractor. Inoperable tractors 

usually only amuse a child of six for a 

few minutes, but Gio was different. “I was 

hooked from the moment I grabbed the 

wheel,” he says, recalling the hours behind 

the wheel that day, driving wherever his 

imagination would take him.

From six to sixteen, Gio spent his 

time tinkering with bicycles and farm 

equipment, waiting to reach driving age. 

Once 16, he wasted no time getting a 

vehicle of his own. His first car was a Fiat, a 

purchase perhaps influenced by the Italian 

blood that runs through his family line.

“I changed everything,” he remembers, 

describing the car as best he can, given 

the years that have passed. American 

vehicles were quite popular in Peru, so 

eventually the Fiat was replaced with 1966 

Pontiac Lemans. His brothers also had 

an interest in cars, and collectively their 

stable consisted of the big Pontiac, a 1968 

Camaro, a 1966 Ford Fairlane and a 1966 

Barracuda. “In Peru, old American muscle 

was king,” says Gio. 

While V8 powered cars were in  

abundance, one thing Peru lacked, 

especially in the 90s, were places for 

sanctioned motorsport. At the time, 

local racers took to abandoned streets 

and yet-to-open municipal highways. 

Late nights bleeding into early mornings 

were the moments young drivers proved 

themselves to one another. 
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The thrill of street racing didn’t take long 

to lose its luster, which is what usually 

happens once police begin to also take 

interest. Determined to continue racing 

and with the help of a North American 

racer that had recently returned to Peru, 

Gio and his brothers sought out legal 

alternatives. There may not have been any 

tracks available, but there were several air 

strips that could be made use of.

Initially, races were held at a nearly 

completely abandoned airfield. Its surface 

was far from perfect, but this was also 

true of the streets, so the growing race 

community made do. The ability to 

hold races without the threat of police 

intervention was more important than a 

few cracks in the asphalt.

The events grew substantially, and with a 

larger following they were able to rent a 

second facility located at an Army base. 

The more refined surface of that military 

maintained facility meant cars could run 

faster, safer.

Soon the only thing outpacing the cars 

was word of mouth. As the events got 

bigger, the cars got faster and word 

spread quicker. This process repeated 

several times over and Gio realized that 

in order to remain competitive, he had to 

step back from organizing. At this point, 

the community was well established and 

there were several others willing to carry 

the torch Gio and the original group had 

lit. They’d all collectively come a long 

way from covertly dodging police every 

weekend.

When he wasn’t behind the wheel of his 

race car, Gio was at the helm of a growing 

business. Like many business owners, 

he had eyes on the business expansion 

opportunities that could be found in 

North America. With one foot in the 

racing scene, he firmly planted his other 

in business development.

The United States was the initial intended 

destination, but one trip to Canada 

changed that plan. “My wife and I fell in 

love immediately with Canada,” he says. 

In 2009, Gio, along with his three sons, 

daughter Julia and wife Mariangela, 

landed in Ontario just outside of Windsor. 

Naturally, it took some settling before Gio 

started racing again. While he focused on 

building his business, his family fell into 

their own interests. Gio Jr. took a strong 

liking to football almost immediately 

and did quite well in the contact sport, 

rising as a breakout high-school star 
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and eventually becoming a member 

of the Western Mustangs squad at the 

University of Western Ontario. As Junior 

racked up rushing yards, Senior brought 

“Mom’s Wagon” over from Peru. The 

Southwestern region area of Ontario has a 

healthy car community and Gio naturally 

found himself drawn into it.

When Gio Jr. chose to hang up the 

cleats, it didn’t take long for him to end 

up trackside with his father. Hardworking 

(again, much like his father) Gio Jr. has 

been gainfully employed from the age of 

13. Careful saving meant he had enough 

money stashed away to buy a race car of 

his own, and so he purchased a reasonably 

priced, nostalgic rail dragster. The car 

needed a modest amount of work to be 

competitive and Jr. went to the track for 

the first time in March of 2021. 

On his first pass, he ran 17 seconds from 

small end to big end. At the end of the 

weekend he was well into the 11s. Today 

Gio Jr. is in the 9s and pulling both front 

wheels at the line comfortably – an 

impressive time for someone with only a 

season’s worth of pass times.

Comparatively, Gio's youngest son Jack 

is a racing veteran. From the first time he 

saw a Junior dragster, he knew he wanted 

one. Gio decided to test the waters a little 

and take Jack to the 2017 US Nationals 

in Indianapolis as a sort of litmus test for 

the youngster’s interest in the sport. It 

worked, and after that event Jack pursued 

his father relentlessly to invest in a car 

they could campaign.

Jack must have been persuasive, because 

a Junior Dragster entered the picture  

in 2018. 

In the five years they’ve owned the car, 

they’ve changed nearly everything from 

nosecone to wing. Currently Jack’s fastest 

ET is 11.51. He has about two years left in 

the Junior Dragster before they decide 

what series he’ll move on to. Mariangela, 

Gio’s wife, also shares in the family’s 

passion. She doesn’t race herself, but 

she’s at as many of the races as possible 

to cheer on her boys.

Gio and his entire family frequently travel 

back to Peru to visit family and catch 

up on the progression of the racing 

community back home. Though the 

trips are too short to race, Gio enjoys  

the chance to reunite with his brothers 

and talk shop over a good meal. He 

reports the scene has only continued to 

grow in Peru and hopes to be able to race 

there again. But with a busy professional 

and race schedule here in Canada, 

scheduling often gets the better of even 

the best-laid plans.

Observing Gio's business and racing 

success, one of his brothers, Angelo, 

plans to migrate to Illinois next year. This 

move will once again put both brothers 

within driving distance from one another. 

Given their racing history, it’s reasonable 

to assume it won’t be too long before 

the Team Pierinelli pit grows another  

car larger.

Reminiscing about his first year in 

Canada, Gio recalls his first major 

purchase, a 1986 GMC van. The van was 

used for both business and pleasure. It’s 

logged kilometers all over North America, 

including in Texas, Massachusetts and 

several destinations across Canada. 

Its significance in the family isn’t all 

that dissimilar from the significance of  

Mom’s Wagon. 

That van now sits tucked away in the shop. 

The ownership still has Gio’s name on it, 

for now, but, should history repeat itself, 

it could become yet another unlikely race 

vehicle in the stable. Dad’s Van does have 

a bit of a ring to it, after all.

Visit our Volvo dealers nearest you. 
Volvo of Oakville    905-825-8088    www.oakville.volvocars.ca    770 Pacific Road, Oakville, Ontario L6L 6M5

Hamilton Volvo    905-389-7111    www.hamilton.volvocars.ca    57 Rymal Road West, Hamilton, Ontario L9B 1B5

Reserve yours with a $500.00 refundable one price deposit.

European models may be shown. Features, specifications and equipment may vary in Canada. Visit Volvocars.ca for more information on Canadian models and features.
 © Volvo Car Canada Ltd, 9130 Leslie St., Suite 101 Richmond Hill, ON L4B 0B9. Always remember to wear your seat belt. 

Part of our commitment to our BEV owners is making life less complicated by providing a comprehensive ownership experience.
With that objective in mind, we’ve introduced the 4-year Care Offer for the MY22 XC40 Recharge and C40 Recharge.

 The Care Offer means you will receive the following items at no extra charge:
• Complimentary Scheduled Maintenance Service 4 Year 80,000km no charge maintenance  

• Wear Coverage (Brakes, Rotors and Wipers under normal wear and tear use)
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dream
drive
vacations

DD
Drive Canada’s 
Ocean Playground
Share open roads, stunning scenery & exquisite dining 
with like-minded car enthusiasts

DreamDrive Vacations offers luxury  

performance car touring experiences in  

Nova Scotia, Canada, recently named one 

of the top places in the world to travel.
 
Harness the potential of your car over the course 

of 6 days, filled with breathtaking views and 

winding coastal roads. Enjoy fabulous meals at 

award winning vineyards and restaurants, and 

stay in world class accommodations. If you like, 

golf some of the finest courses in the land, enjoy 

a spa visit, or walk on a sandy beach.  

Each day brings a new, authentic, east coast 

experience – from the rugged coastline of the 

south shore and rolling hills and vineyards of the 

Annapolis Valley to the majestic highlands of the 

world famous Cabot Trail. 
 

Drive to Halifax or have us ship your car here to 

start the tour.

Join us for a tour in 2022 
info@dreamdrivevacations.com

1.855.222.5710 

Discover more about your dream drive  
& hear what past guests have to say.

dreamdrivevacations.com
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A DRIVE IN HAWAII WITH ACHIM STEJSKAL,  

HEAD OF PORSCHE HERITAGE AND MUSEUM

STORY BY MATT BUBBERS

PHOTOS BY MARC URBANO

A
chim Stejskal is responsible 

for one of the world’s most 

enviable car collections. “Right 

now it’s around 820 cars,” he 

says. And nearly all of them – 98 or 99 per 

cent – are in driveable condition, ready to 

race the Monterey Motorsport Reunion or 

the Mille Miglia. 

Keeping the collection running is a full-

time job for six elite mechanics, and 

there’s even a dedicated transportation 

and logistics specialist who’s only job is to 

get the cars wherever in the world they 

need to be.

These cars don’t exactly belong to 

Stejskal. He is more like a custodian or a 

curator, the public historian of Porsche, 

the keeper of the keys. His business 

card says “head of Porsche Heritage and 

Museum.” Most days he is based at the 

company’s museum in Zuffenhausen, 

Germany, but this past December he and 

five cars – a 356 Speedster, 944 Turbo 

Cabrio, 964 Carrera 2, 914/6 and an 

original 986 Boxster – all travelled half-

way around the world to Hawaii. Call it 

cultural engagement. Here, a handful of 

writers – including this one – were invited 

to drive these vintage machines around 

Big Island for a couple days.

If you could only see some of the 

precious, historic, utterly irreplaceable 

automobiles in Stejskal’s collection, you 

might second guess his decision to let 

them out of his sight even for a moment 

– let alone allow a bunch of hacks behind 

the wheel.

Name a rare Porsche and chances are it’s 

in the collection. There’s the 1948 Porsche 

356 ‘No. 1’ Roadster, the first sports car to 

bear the Porsche name, as well as the first 

Boxster concept car and oddballs like the 

stillborn 989 sedan prototype. There are 

several Le Mans winners – 15 examples of 

the 919 Hybrid alone – and some Le Mans 

losers, including the famous 1971 “Pink 

Pig” 917. They have one of the 25 Porsche 

GT1 Strassenversion homologation-

specials ever made. There are multiple 

examples of every generation of 911, 

of course, including ultra-rare models 

that make Porschephiles go weak in the 

knees, like the 1996 911 Carrera RS 3.8 

Clubsport. And, the collection just keeps 

growing as Porsche continues to churn 

out new models at a dizzying pace. 

However, there are some cars Stejskal 

doesn’t have that he would like to acquire, 

such as the 1967 911 R prototype – the 

original ultra-light factory-built 911 racecar 
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– but even Porsche itself has a limited  

budget for buying old cars. “The prices 

of these cars are so crazy that our CEO 

would say, ‘Hey, Achim, are you crazy! No! 

You can never buy this car.’”

Even with the few gaps in the museum’s 

collection, its total value is hard to fathom. 

Porsche being Porsche, one of their 

accountants has that number somewhere, 

but we’ll just have to guess. Hundreds of 

millions of dollars, maybe billions?

“We are not nostalgic,” Stejskal says. “We 

are the vital link between the history, the 

present, and the future of Porsche. If you 

don't know where you come from, you 

cannot see where you have to go.”

Back in Hawaii, it’s nearly impossible to 

see where to go. The 356 Speedster’s 

windshield wipers aren’t working and the 

weather on the island is freakish – pouring 

rain and there’s a blizzard on the mountain 

– but Stejskal isn’t worried. “You will see oil 

on the ground. You see some dents on 

the cars. You see stickers. Later you will 

even find Hawaiian dust in the bumpers,” 

he says. He’s not overly precious about 

these machines, as we’ll discover.

“Not in the Corona’ years, but in a regular 

year, we have around 1,400 to 1,500 car 

movements, which means we’re shipping 

six cars to Pebble Beach, or to be part of 

Monterey. On the occasion of the 70 year 

anniversary of Porsche sports cars, we 

brought four or five cars to Toronto, to  
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the convention center, and had a big 

display there. We operate like a big 

airport, cars getting in and cars getting 

out,” Stejskal explains.

For you and I, it’s no easy task to ship 

five cars from Germany to Hawaii, but 

he makes this daunting project sound 

simple. “We flew them over to Los 

Angeles. It's five days with customs and 

preparations, and then they go on a ship 

to Hilo, which is on the north-eastern side 

of the Big Island. The ship is ten days with 

customs and declarations. So, it's only 

about three weeks of flying and getting 

the cars ready.” Two of the six mechanics 

from the museum travelled with the cars 

as well, just in case.

Stejskal is coy about how much this all 

costs, but he did say, “sometimes the 

value of the car is exactly the price you 

pay to bring it from Stuttgart to Hawaii.” 

The driving roads here are spectacular, 

especially the smooth, winding sections 

that snake up and around the volcanos. 

(If you have the time and inclination, yes, 

shipping your favourite car to Hawaii for a 

jaunty little road trip is an excellent idea.)

By this point it should be obvious that 

Stejskal isn’t your typical museum 

curator. He doesn’t smoke a pipe, or 

wear a tweed jacket with elbow patches. 

He’s no Indiana Jones either, but you’re 

getting warmer. His career path is a long 

and winding one.

He grew up in the heart of Stuttgart, an 

auto-industry town, home to Porsche 

and Mercedes and their suppliers. “You 

can't avoid getting in touch with cars 

there,” he says. “But, of course, like any 

small guy I wanted to become a pilot. 

So, I took a test for Lufthansa, and I 

was quite good; I learned to become 

the captain of the 747. But, somehow I 

failed the test,” he says, unbothered. “I’m 

lucky,” he adds. He went back to school 

and studied to became a teacher, a job 

he did for a while before getting restless. 

He went into communications, and did 

an apprenticeship at Daimler Chrysler. 

When the apprenticeship ended, he went 

to become a police officer, but – this 

was still Stuttgart – and the auto industry 

pulled him back in. Just as he graduated 

from the police academy, he got a job 

offer from Daimler that he couldn’t refuse. 

He worked in the heritage department, 

where he would eventually become 

part of the team that opened the new 

Mercedes Museum in Stuttgart in 2006. 

A couple of years later he was poached 

by Porsche. “I stood before this huge 

construction site [that would become the 

museum] and they said ‘We want to open 

this in six months,’” he remembers. “I said 

yes, and I stood there and thought, ‘Are 

you crazy?’” Today, he’s responsible not 

just for the museum and its car collection, 

but also for Porsche factory tours and 

for the company archives as well. “We 

have the entire brain, the informational 

backbone of Porsche since 1889.”

In Hawaii, everyone who drives the 356 

Speedster in the rain gets soaking wet 

and yet they emerge smiling. You can’t 

help it. The open windows spray water 

right up into the driver’s face, and there’s 

a steady drip coming down from the 

rearview mirror. Somehow, my left shin 

has become sopping wet despite being 

under the dashboard. The solution? 

Throw a few towels into the car for the 

drivers. The mechanics can dry the car 

later. And, despite being soaked, I’m 

absolutely stunned by how good this old 

car feels, especially barrelling through 

corners; it’s eager, aggressive even. 

There’s no weight. The harder you throw 

it into a turn, the better it gets. It just 

wants to run.

Some collectors may balk at this 

treatment of a bonafide classic. Stejskal 

has gotten to know many Porsche fans 

and collectors quite well, in part because 

his job occasionally involves sourcing  

cars to add to the museum. He’s learned 

they all treat their cars differently. Some 

drive them, others race them, while others 

simply garage them, but he doesn’t judge. 

“I know a collector who buys a car, and 

then she buys a second one, exactly the 

same, to drive. One stays behind glass. 

This is a very personal thing,” he says.

Despite the lore and fanatical fandom 

surrounding the brand, Porsche is still 

just a car company. Porsche exists to 

make money selling new cars, which, 

by the way, it is very good at, often 
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posting profit-margins that are the envy 

of the auto industry. For the company 

then, in addition to being a resource for 

designers and engineers, the museum is 

also a marketing tool, something to keep 

the brand strong, honest and authentic. 

The museum shares its cars with fans, 

making new fans in the process, and – 

occasionally – reminding jaded writers 

weary of the hype just how good old 

Porsche sports cars actually are. (Very, 

very good.)

Like the company, the cars in the 

museum aren’t frozen in time, and they’re 

both better for it.

At some point in Hawaii, for example, 

the seat-adjustment lever on the 914/6 

broke off. “Our mechanics spent one 

whole evening considering how we can 

fix it,” Stejskal says. “Then they took a 

tool like a screwdriver, cut it, welded it, 

and cut some holes. And now there’s a 

screwdriver on the bottom of the seat.”

Talking to the mechanics later he  

decided, “hey, this screwdriver will stay 

in this car forever, because we wrote 

history.” 

Most other museums wouldn’t dare do 

something like that to an artifact in their 

collection, but these cars aren’t artifacts 

like dinosaur bones; the cars are still  

alive (or at least as alive as they ever 

were). There are plenty of cars in Stejskal’s 

collection still covered in dust and battle 

scars from the Dakar Rally or the Targa 

Florio, cars whose famous drivers fixed 

them haphazardly by the side of the road.

“The cars are made to drive, and this 

is what we do,” says Stejskal. “And this 

makes us very alive.”
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NEW SCHOOL 
THRIFTMASTER

ICON’S NEWEST NEW SCHOOL THRIFTMASTER #11 PICKUP  

IS PROOF THAT JONATHAN WARD DOESN’T JUMP THE SHARK.  

HE IS THE SHARK.  

STORY BY COLEMAN MOLNAR 

PHOTOS COURTSEY ICON
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A
s consumers, we’re fed a diet of 

allegedly improved technology 

that has made us at once 

insatiable in our quest for the 

new and improved, and simultaneously 

taste blind to the gimmicks that add little 

or no flavour to our lives. 

In other words, brands constantly do 

what Henry Winkler’s Fonzie literally did 

in a 1977 episode of Happy Days and 

“jump the shark,” introducing so-called 

upgrades that do little to enhance the 

user experience. And a lot of them get 

away with it. 

But not all brands feast on the profits 

gained by releasing a new iteration 

with few actual changes. Some prefer 

to develop as true Darwinian evolution 

intended: slowly and with careful 

consideration as to the value of any edits. 

At ICON 4X4, founder Jonathan Ward 

and his team are careful to avoid doing 

to their restorations what The Fonz and 

the Happy Days writers did all those years 

ago, despite the temptations presented 

by modern technological developments. 

And it’s not because Ward was himself a 

child actor — which he was, having played 

parts on such shows as Charles in Charge 

and retired from the industry by age 20 — 

but because he is acutely aware of how 

corrupted the modern consumer is by all 

the “neat little perversions and options.” 

“I carefully consider each function,” says 

Ward. “If I can add value to the owner’s 

experience, integrate it in a fluid and 

functional manner, we will. However, if 

it is something that adds unnecessary 

complexity or creates a core system failure 

opportunity, we will not. Many modern 

vehicles are designed to be obsolete 

by the end of the warranty or lease. At 

ICON, we want to create heirlooms with 

indefinite life spans, so that is a big driver 

in all of our decisions.”

The most recent heirloom to roll out 

of ICON’s Los Angeles shop is the New  

School Edition Thriftmaster #11, 

a restored and reimagined 1952 

Thriftmaster 3100 built out by hand 
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on an Art Morrison Chassis with four-

wheel suspension, forged 18-inch 

wheels showcasing Brembo brakes, and 

a GM E-Rod 6.2L fuel-injected engine 

making 440 horsepower and 430 lb-ft  

of torque for the trucks’ six-speed manual 

transmission. 

Last year, ICON introduced its first Old 

School variant, a series of vehicles with 

a more “retro design vibe,” and that were 

a little less “technical, architectural and 

modern” than the New School. 

“We found that when we first launched the 

brand, we had to define a design language 

(New School) that was visually unique, 

as a way to help people understand that 

our engineering approach was new and 

novel,” explains Ward. “Once the brand 

was established well enough that we felt 

people had that understanding, we were 

excited to explore a more retro design 

vibe. So, there are about 30+ changes 

in details such as dash design, gauges, 

knobs and trim between NS and OS. NS 

has a bit of revisionist history in how I 

redesigned and elevated the details. While 

all of my OS designs are focused on a 

more vintage vibe, we did not simply use 

stock reproduction stuff. We redesigned 

and tried to elevate all of those details.”

This year, with the financial go-ahead 

provided by a client who’d requested 

Ward to “geek out further,” the decision 

was made to return to the style that initially 

put ICON on the map. The New School 

was back, but what would be new about 

it? How would Ward ensure he didn’t 

air it out over that metaphorical marine 

predator? One way to avoid jumping the 

shark is to be the shark. 

Like a great white lurking beneath the 

surface, Ward and his squad swim just 

behind the cresting wave of technological 

advancement, darting out at strategic 

moments to snatch up the juiciest, most 

significant bits of prey to use in their 

designs. Their goal isn’t to be the most 

cutting-edge or the flashiest, rather to 

create vehicles whose features will stand 

the test of time.

In the case of the Thriftmaster #11, 

for example, the brand originated a 

handsome chrome black trim for the 

truck’s door handles, knobs and some 

bolts, which plays wonderfully against 

the chosen Porsche white exterior finish. 

Another of the vehicle’s significant but 

subtle improvements is concealed within 

the vehicle’s electronic controls. 

“We recently evolved our wiring harness, 

and added some hidden enhanced 

functions such as the power windows,” 

says Ward. “They are controlled by what 

appears to be a vintage window regulator. 

We have been doing that for a while, 

just could not tolerate the idea of  
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having ugly modern power window 

controls – but we did realize it was 

always a bit of a hassle to control other 

windows from the driver’s position. 

So, we designed a gizmo which 

allows you to double-tap the driver's  

door window regulator, and thereby 

control all windows up-down.”

Progress is not always so glamorous 

chez ICON, but the product is. Inside, the 

truck’s vintage appearance is contrasted 

by a suite of modern amenities like LED 

ambient lighting, a reverse camera, LED-

backlit mirrors, in-dash climate control, 

remote locks and windows, stunning 

ICON gauges and a premium Pioneer 

sound system. All useful features and 

nothing more. 

And it’s fun to drive. Or “stupid fun,” as 

Ward calls it. 

“The experience is further compounded 

by the fact that your brain struggles 

to compute the drive experience, as 

opposed to what your eyes are seeing. It’s 

a sharp contrast between the old truck 

look vs the modern, highly comfortable 

and capable driving dynamics.”

With no signs of slowing from the 

industries that drive technological change 

around the world, it probably won’t be 

long before Ward and his team come 

out with yet another new-by-way-of-old 

custom ride. After all, it’s a known fact 

that sharks never stop swimming.
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POLO FOR 
 HEART

THE HIGHLY-ANTICIPATED EVENT IS BACK – FEATURING AN EXCITING  
NEW ADDITION: HORSES & HORSEPOWER, A COLLECTION OF EXOTIC, 

PERFORMANCE-BUILT, AND RARE CARS. EVENT CO-CHAIR, J.R. KINGSLEY 
‘KING’ WARD, SHARES SOME REASONS WHY YOU SHOULD BE THERE. 

E
ach June the Toronto Polo Club 

transforms its outdoor area into 

a chic event venue, erecting over 

5,000 sq. ft. of tents including 

The Nicola Wealth Polo Pavilion, all in 

preparation for two spectacular days of 

music, fashion, beautiful patrons, and of 

course polo.

‘It’s unlike any other charity fundraiser.’ 

says Ward. As we chat via zoom, he fills 

me in on his early days with the charity. 

He started playing in 1989 after watching 

his first match, he became a sponsor the 

next year. 

‘We host two different days, both are 

fantastic.’ The Thursday (June 16th) 

evening event has earned near-legendary 

status. This years’ theme is The Black & 

White Polo Ball, a throwback to the early-

90’s polo fundraisers, King and team once 

hosted. ‘The idea is “creative black-tie”, 

one of our guests is having his tux fitted 

with shorts. It’s all about fun.’ 

Thursday will also host the Inaugural 

Horses & Horsepower event. The show will 

feature a curated selection of spectacular 

supercars. ‘Pair this with amazing wines, a 

chef’s tasting menu, and world-class polo, 

I can’t think of a better way to support our 

wonderful charities.’ 

Polo For Heart has been supporting 

advanced cardiac research since 1971, 

when Colonel Michael C. Sifton, hosted 

the first Polo For Heart event. Today 

Michael’s three sons, Cliff, Mike, and 

Derek, are Co-Chairs, along with King 

Ward and Baljit Sierra. 

Funds raised in 2022 will benefit Southlake 

Regional Health Centre and St. Michael’s 

Hospital. 

The glitz of Thursday is balanced by 

the elegance of Saturday’s June 18th 

event – an afternoon of polo, brunch, 

and bottomless mimosas. ‘It’s a perfect 

opportunity to get out of the city and do 

something different.’ 

‘It started as a humble fundraiser in  

the country and now it's grown into  

this spectacular event - we’re fortunate, 

we have wonderful supporters, tables sell 

out quick.’

Fear not, for spectators who know 

their way around Ferrari but not how to 

follow the game, ‘think of it like hockey 

on horseback, there is something about 

being in the country, seeing the horses at 

speeds up to 50 kilometers, it's amazing.’ 

Tables are on sale now at  

poloforheart.org 

AT

LUXURY VEHICLES SHOWCASED AGAINST THE UNPARALLELED AMBIANCE OF POLO

poloforheart.org

Horses & Horsepower

Visit us at 



Advice for what’s worthwhile.
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privateclient.cowangroup.ca

Luxury insurance specialists
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NIAGARA PENINSULA’S ONLY SUPER-LUXE 
AUTO BOUTIQUE

Get behind the wheel of your dream vehicle
We offer custom financing and leasing options for super  
luxury and exotic vehicles.

Whether overhauling a chronograph, perpetual calendar,  
restoring a vintage watch, or simply need a bracelet  
adjustment or battery change, Bandiera Jewellers Service and 
Repair Centre is well equipped to handle all types of watches. 
Managed by master watchmaker Mr. Ton Hounh Chung,  
who has an uncanny eye for detail and the ability to solve  
even the most complex repair issues.   
 

Mr. Chung comes from a family of watchmakers and has 
decades of experience as a certified watchmaker with a wealth 
of training with many prominent Swiss and German watch 
companies. Our Service and Repair Centre is a state-of-the art 
facility with Swiss-made equipment and tools workshop.  
Conveniently located in Vaughan, Ontario. Contact us  
directly for your next watch maintenance, repair and service.
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SPORTS CAR 
CHAMPIONSHIP 

CANADA
AUTOMOTIVE EVENTS EXPERT CHRIS BYE  

ON THE DEVELOPMENT OF THE INDUSTRY AND THE THRILL  

OF LAUNCHING A NEW RACE SERIES IN CANADA. 
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W
hen COVID hit and crushed 

the live events business 

some his age may have 

thought about retirement. 

For some, it’s about managing the ennui 

that can come with all that newfound 

time. But Chris Bye’s scenario is unique, 

because as he puts it, he's never had a 

real job. 

“I tell people I can’t retire because I don’t 

really have a job,” the 61-year-old says 

from his home in the Niagara Region of 

Ontario. “I don’t consider what I do ‘work’. 

I get to hang around cool cars and cool 

car people every day of my life.”

Bye began hanging around cool people 

and cars pretty much as soon as he  

could, following up a childhood of 

summer-vacations to motorsport events 

around Canada and the US with a career 

as a professional driver, and then with 

a gig as an instructor at a Canadian 

automotive events company, Franczak 

Enterprises Limited (FEL), which he would 

later come to own.

After a record-breaking year of business 

in 2018 and similar numbers in 2019, the 

pandemic put an unprecedented halt to 

all live events in 2020, including those 

run by FEL, and forced Bye into looking at 

other sources of revenue to keep the FEL 

team together.

Before long, the 61-year-old had dreamed 

up his next major endeavour: an entirely 

new Canadian motorsport venture that 

would see the birth of two new race series 

in Canada, the Sports Car Championship 

Canada presented by Michelin and the 

Emzone Radical Cup Canada presented 

by Michelin. 

We caught up with Bye to chat about 

how the automotive events space has 

changed over the years and what we can 

expect from the 2022 FEL Motorsports 

season. 

What sort of events does FEL offer?

FEL is the agency of record for a few 

different manufacturers. We have three 

different business units. We have a dealer 

group that does tons of business directly 

with automotive manufacturers for their 

dealers. The Volkswagen group is our 

biggest client. We do all their product 

launches… sales training; their sales 

manager training; what we call core and 

activation training; customer service 

training; pretty much anything except 

technician training.

We do dealer meetings… for instance, we 

took 360 Volkswagen dealers and general 

managers to Vegas for five days. From the 

time they get off the plane to the time 

they get back on, they’re in our hands. 

We’ll do all the AV, entertainment, ground 

travel, dinners, offsite entertainment… so 

you know, pretty crazy moving all those 

people to different meetings, events and 

activities, but everyone at FEL loves the 

pressure of live events.

We have a PR group. We do press events 

for Volkswagen, Audi and Genesis. If you 

read an article in The Star of an event or 

a write up on a car, those write ups come 

from the events that we do.

And then we have a marketing team which 

operates… the Audi driving experience 

for Audi Canada; we run the Art of 

Performance consumer tour for Jaguar 

Land Rover; mall engagements… anything 

that touches the consumer. Those are 

sort of our three focuses and we work 

100 per cent in the automotive industry.
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How did you first get into motorsport?

My dad had a Ford Motorcraft franchise 

and was a huge race fan. We spent 

our vacation time as a family going to 

racetracks around upstate New York 

and throughout Canada. When I was 

17, I went out and got my professional 

racing license in a Formula V. I started on 

a journey down the road of attempting 

to build a career as a professional 

racing driver and spent the early part 

of my career in formula cars, Formula 

Vee, Formula 1600, Formula 2000 and 

ultimately testing an Indy Lights car.

With the support of my brother Rick, 

he got the opportunity to start driving a 

Porsche with his team and drove for a 

number of sports cars including Mazdas, 

Saleen Mustangs and a ton of Porsches. I 

retired from driving in 2003 after driving in 

the Rolex 24 Hours in a Porsche Daytona 

prototype for Brumos Porsche. I am one 

of two Canadian drivers to ever drive for 

Brumos along with Scott Goodyear.

How’d you guys do?

We sat on the front row and we led the 

first eight hours but we had mechanical 

issues which unfortunately took us out  

of the race, there were a few tears in  

the garage.

Was that one of the highlights of your 

driving career?

Yeah, absolutely, that and one season I 

raced with Greg Moore and we shared a 

podium I think eight times that year. That 

was obviously special. And then winning 

the 1991 Toronto Star 24 Hours of 

Mosport with my brother Rick, Raymond 

David and Terry Betts in a Porsche.

Going back to FEL, how did the business 

get started?

Hank Franczak, my partner, and a couple 

of guys started to push an advanced 

driving school for Porsche Canada in 1986 

and a guy named John Ross founded 

it and my brother Rick was instructing. 

Anyone who bought a new car in Canada 

got a two-day advanced driving school. 

So I came along and was an instructor 

back in those days and then ultimately the 

chief instructor. We were working for the 

Porsche division of Volkswagen Canada 

until in 1991, Volkswagen Canada was 

disbanded and became divisions of the 

US. Then we just started doing consumer 

projects with Audi and Volkswagen. It 

really just spread from there. In 1997, we 

opened the US office and started doing 

a bunch of work with Volkswagen of 

America. Then in 1999, I bought Hank 

Franczak out of the company, at which 

point he retired and we just carried on.

From your perspective, how has the 

automotive events space changed over 

the decades?

It’s become certainly more corporate. 

When we started back in the eighties, 

no one was really doing events like the 

Porsche advanced driving school. We 

were kind of the leaders and we didn’t 

really know what we were doing. We 

were just bringing customers out to 

race tracks and having a good time. The 

communication side of it has become 

more and more important. Certainly the 

branding and corporate identity… brand 

standards, everything we do is now 

massively important.

The cars, as you know, are ultra expensive 

nowadays. Our clients charge us with the 

safety of their customers and their cars 

in that order. It’s something we take very 

seriously and I’m a real stickler on who 

I hire as instructors. They need to have 

a deep well of experience because we  

have to trust our client’s cars in their  

hands, as well as having a real 

understanding from the communications 

side. Our job onsite is to help our clients 

sell cars. It’s not about the drivers, it’s 

not about the instructors or their racing 

careers, it’s about helping our clients 
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sell cars… and we’re super lucky that the 

people we work with, they understand 

that’s their responsibility. They take that 

responsibility very seriously.

What makes an event great for both a 

client and guest?

What makes events great are the cars 

we get to work with everyday. It’s fun 

for people to go for a ride, but when 

you stand in pit lane at Canadian Tire 

Motorsport Park and you watch the faces 

of people who get out of an Audi R8 V10 

Plus being driven by someone like Scott 

Goodyear… you do 270 kilometers an 

hour with the back straight, the cornering 

speeds and the braking Gs that these 

guys can generate is truly awe-inspiring.

When you see people get out of these 

cars, the look on their faces are like ‘I just 

defied gravity, how was that possible?’ 

That to me is super rewarding and that 

means we’ve done our job because we’ve 

shown people the limits of the car in a 

safe environment. The average person, 

unless you’ve experienced it, really has no 

idea the capabilities of some of these cars.

How did the Sports Car Championship 

Canada race series come about? 

Once COVID hit, the border was closed.  

I had just purchased a brand new Audi 

RS3 TCR race car, so a Steve Bortolotti 

from Pfaff Motorsports called me and 

said ‘the Canadian touring car is going 

to do a few weekends, double headers, 

why don't we put Zachary Vanier in your 

car? We’ll wrap it in plaid and we’ll go 

see how we can do.’ We did that, won 

the championship and it was during that 

2020 season [that] competitors started 

talking to me about [running a series]. I 

said let’s have a Zoom meeting. We had 

54 people on the call and I said ‘okay, if 

you guys are serious, send me a $1,000 

fully refundable deposit’. And in three 

days I had twenty-two $1,000 deposits in 

the bank. 

Next chore would be to find a tire partner. 

We signed a three-year contract with 

Michelin and said we’re going to commit 

to six double-header weekends, a 12-race 

championship, commit to TV for three of 

the weekends. It started a little bit slow… 

[but] our last race, we had 15 sports cars 

and 15 radicals… the biggest fields we 

had all year. Every team is coming back 

[this] year and we’ve got a bunch of 

new cars coming so we’re super excited 

about that. So that’s how the Sports Car 

Championship Canada presented by 

Michelin and the Emzone Radical Cup 

Canada presented by Michelin were born.

So tell us a bit more of what to expect 

in 2022. 

I think the biggest thing… It looks like 

we’re going to end up with 20 plus cars 

on each grid. And then like a lot of other 

people, I’m excited to get our life back 

and to get COVID behind us and start 

doing some of the things we all want 

to be doing, racing at some of Canada’s 

greatest race tracks in front of great fans.

FEL Motorsports is also excited 

to announce that the Sports Car 

Championship Canada presented by 

Michelin will be at the 2022 Honda Indy 

Toronto July 15,16,17 (subject to change). 

The SCCC will run two 40-minute races 

during the weekend. We would like to 

thank Jeff Atkinson and the entire team 

at the Honda Indy Toronto for working 

with us in getting the best sports cars  

and sports car teams in Canada on one 

of the premier race weekends in the 

country. To share a weekend with Indy 

Car is super exciting. 

www.DriversGearBox.com @driversgearbox
info@driversgearbox.com

Like Your Car.   Unmistakably Yours.

ROAD LUGGAGE



 

 

 

VEHICLE TRANSPORT & STORAGE

For the love of driving

www.autoone.ca
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ELECTRIC 
SHUFFLE

FOUNDER OF NORTH AMERICAN EV JEFFREY KOTULAK  
ON THE CHALLENGES AND REWARDS OF SCALING  

AN EV BUSINESS IN 2022

T
here’s not a lot of information 

about Jeffrey David Kotulak 

online. Google him and you’ll 

be hard pressed to find anything 

pointing back to the 39-year-old 

entrepreneur. For a Millennial, he leaves a 

remarkably faint digital footprint. Attempt 

to track it and you may end up contacting 

his uncle with the same name — probably 

a nice guy, but he almost certainly won’t 

build you an EV. 

Kotulak writes this digital blank slate off  

to his malignant political ambitions,  

saying he might run for some office 

someday, but the real reason he hasn’t 

been Tweeting, posting or buying up 

property in the Metaverse may be 

because he’s been busy doing other 

things. Namely building electric vehicles. 

Kotulak is the founder of North American 

Electric Vehicles (NAEV), a custom 

EV shop that recently relocated its 

headquarters from Alberta to the outskirts 

of wine country, British Columbia, not 

far from the American border and just a  

few hours from the province’s bustling 

Lower Mainland. 

“I don’t want to hate on it, but there’s a 

long list of reasons to leave Alberta, and 

ultimately BC is a place where people 

are receptive to electric vehicles,” says 

Kotulak, justifying the relocation that had 

him shuttling tons of gear thousands 

of kilometres across Canada’s two 

westernmost provinces during one of the 

coldest and snowiest winters on record. 

“Right now, 10 per cent of new vehicles 

sold in BC are electric. So we’re talking 

5,500 brand new electric vehicles being 

added to roads per year, whereas Alberta 

has only ever sold 3,300 electric vehicles 

in its history.” 

Beyond a location within one of the 

most politically primed EV national 

environments, the Okanagan region also 

enjoys a temperate climate that often 

allows for the use of sports cars year 

round. Cars like the first few conversion 

projects put out by North American EV. 

“I bought this Porsche in Kamloops, BC,” 

Kotulak says, recalling the first build. “It 

was a rough car with a bunch of problems. 

What do you do? Do you pass it off to  

the next guy or do you fix it? Well, the  

guy I bought it off was the kind to pass  

it off to the next guy… because Porsche 

motors are crazy expensive to repair. 

We’re talking like $20,000 for a rebuild. I  

decided to fix it, and so it became a 

bare-metal build, and somewhere in 

that restoration process the technology 

came about allowing for the use of Tesla 

parts instead of Porsche parts.”

Over the next 3-and-a-half years, with 

the company yet to be formed, Kotulak 

would treat the 1975 911 Targa as his first 

“development vehicle.” The next project 

– still in the works – is a Porsche 356, also 

outfitted with a Tesla large drive unit that 

will produce some 636 HP, is expected 

to propel the car to 100 km/h in just  

2.0 seconds and provide a range of 

around 240 km. 

But the true hero product at NAEV, and 
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the one Kotulak is preparing to bake up by 

the batch, is a fair bit larger.  

“The Humvee is just one the few 

classic vehicles that are still available 

at a reasonable price,” he says. “The US 

Military decommissions about a hundred 

per week, I think, and you can buy them 

all day long. It's kind of a little sweet spot 

in that they're available and they're 

made of aluminum, so the bodies 

don't rust, and there's tons of room 

for batteries, tons of room for motors. 

And they're a classic vehicle. Like, 

you can't go and buy 911s like that at 

auction, right? You pay big dollars for 

those things.”

NAEV transforms the H1 into a modern 

performance vehicle with 1,200 HP, 

a 1,200-km range, and a custom 

interior complete with leather seats, 

a top-of-the-line sound system and a 

collection of large display screens on 

the dash. Customization depends on 

the buyer’s needs. 

“The big question is how you're going 

to use it,” says Kotulak. “How many 

kilometers  per day do you need it for? 

I mean, Ford can build you an electric 

F-150 that'll go a thousand kilometers 

on a charge, but then you're dragging 

around 2,000 pounds of batteries you 

don't necessarily need. Because very 

few people drive more than 60 km 

per day. If a customer says they’ll be 

using the thing around town, they’ll be 

good with an 85 kW pack with a 300-

mile range. If they say they’re going 

overlanding in the desert and will be  

out there for 3 or 4 days, then it makes 

sense to throw 200 kW of batteries in 

there and maybe some kind of a solar 

power setup.” 

It’s never quite as simple as “throwing it 

in there,” however. The EV development 

space is caught in a strange twilight zone 

where there are limited options available 

for items like batteries – basically Tesla or 

bust at the moment – but the technology 

continues to develop at a breakneck  

pace that’s hard to keep up with. This 

unique situation has created demand  

for third-party Tesla battery repairs, 

a service NAEV plans to offer in the  

coming months. 

Kotulak expects 2022 to be a big year 

for the industry in general. New battery 

packs are coming to market and Ford is 

now selling its Mach-E GT crate motor, 

rated at 281 HP and 317 lb-ft of torque, 

adding a more plug-and-play option for 

DIYers and boutique builders. 

“I’m looking forward to [the] new 

technologies. Everything is moving fast 

and always changing,” says Kotulak. 

“We are always trying to course correct 

and tweak the business model. Nobody 

knows how this will all play out. This 

makes things exciting.”  

From his new location in the Okanagan 

Valley, Kotulak will continue playing with 

the developing EV technology in his 

mission to provide exciting and practical 

electric vehicles to drivers. 



MECHANICAL • COLLISION SERVICE • RESTORATIONS

Located in Markham, Stan’s Power Paint has been providing the highest quality of automotive service, collision repair, and classic car restoration for over 40 
years.Specializing in paint and body, Stan’s Power Paint services automotive dealers. With strong dealer networks, Stan’s Power Paint prides themselves on 
giving them the look and quality expected from the OEM. 7926 HWY 7 East, Markham,  Ontario,  L0H 1J0  
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VISUALIZING 
THE VERVE

THE VERVE 42 IS THE NEWEST AND FASTEST-SELLING 

AZIMUT YACHT TO DATE. IT’S ALSO THE MOST AMERICAN. 

PRESIDENT OF AZIMUT-BENETTI AMERICAS,  

FEDERICO FERRANTE, TELLS US WHY THAT WORKS SO WELL.
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T
here’s nothing sexy about 

fishing gear. It took the North 

American branch of Italian 

boatmaker, Azimut Yachts, a 

number of years of listening to shoppers 

and observing market signals before it was 

able to put its finger on this inherent truth, 

but once identified, it helped lead to the 

creation of the brand’s most successful 

products to date. 

Aesthetically, the Verve 47 and Verve 42 

are entirely Italian and essentially Azimut. 

Elegant profiles, timeless combinations 

of materials and designs, and an exotic 

allure that only seems to come from 

that beautiful boot-shaped nation. In 

their composition, however, of hull and 

motor and cabin, they represent a certain 

‘Americanization’ that often comes for 

European-based luxury products and, in 

some cases, propels them to even higher 

levels of covetability.

With three outboard Mercury V8 450 

motors and a top speed of 45 knots, the 

recently launched Verve 42 is described by 

its maker as an “innovative outboard”— so 

innovative, in fact, that Azimut created an 

entirely new segment to classify it: “sporty 

boats with outboard engines designed for 

those who love high speeds, maximum 

comfort and typically Italian style and 

elegance.” And no fishing gear. 

President of Azimut-Benetti Americas, 

Federico Ferrante, who has been the 

brand’s boots and ears on the ground 

in Fort Lauderdale, Florida, since the 

early 2000s, says he noted a new type 

of recreational user out on the water, 

often cruising in a boat that didn’t quite fit  

their lifestyle. 

“Basically the Verve collection started with 

the 4-stroke outboard engine growing 

up in size and power, which created 

an opportunity to increase the size of 

outboard power boats,” says Ferrante. 

“I always owned boats in that segment, 

medium to small 25-to-30-foot outboard 

power American-built boats… typical 

Florida boating. But I looked at what was 

going on around me and I understood 

that when you were passing the 36- or 

38-foot and $500,000 line, the consumer 

was changing and you were no longer 

seeing the avid fishermen waking up at  

4 am and go out 25 miles to find schools 

of maki and come back with the boat 

covered in blood.”

Instead, these non-fishermen were using 

the new, larger outboard-powered fishing 

boats as pleasurecraft, ignoring rod 

mounts altogether or perhaps employing 

them to temporarily hold a selfie stick. 

“These people who were buying bigger 

and therefore more expensive boats, but 

kind of that same product, they were 

different,” says Ferrante. “They liked the 

idea of something to go from point A to 

point B very fast – something simple and 

durable that they can wash with a hose. 

But they were using them to go out with 

friends and family, have a good time, 

maybe go to Bimini to take a swim, and 

come back to Miami, which you can do 

easily in a day. But they were not fishing at 

all. Or they were really sporadic fishermen 

who go out at 11 am.”

Azimut continued to fill the market gap it 

targets with the Verve Collection last year 

when it launched the Verve 42 at the Fort 

Lauderdale international Boat Show and 

sold 25 units in the first month, setting a 

pace that would likely have eclipsed that 

of the former best-selling boat, the Verve 

47, had the COVID-19 pandemic not upset 

production so thoroughly. 

The yacht’s flowing exterior stylings were 

originally sketched out by hand by Italian 

designer Francesco Struglia before being 

actualized upon a high performance 

double-stepped hull by renowned 

American builder Michael Peters. 

Combined with the boat’s relatively 

compact profile and aforementioned 

non-fishing appeal centred on comfort, 

it offers a compelling package for many 

affluent American consumers, and as 

a result has wound up selling 99% of 

its available units to North American 

shoppers.  

“Our boats today are the most beautiful 

they've ever been, inside and outside,” 

says Ferrante. “They offer the most variety 

of options that, back in the day, were not 

even thinkable. So the exterior-interior 

part of it has always been the strong part 

for Azimut-Benetti. And this is the difficult 

part, the very challenging part that 

requires something that you can't teach 

to the masses.”

Ferrante freely admits that he was not 

born with all the skills that make him a 

valuable contributor to Azimut-Benetti’s 

mission to produce the world’s most 

amazing yachts, despite offering quite a 

significant input in the development of 

The Verve. He learned all his technical 

skills, literally blowing into the industry on 

the wind, first as a free-spirited windsurfer, 

then as a hardworking sailor, and finally as 
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he initially discovered windsurfing on the 

nearby Lake Como before moving to the 

Canary Islands as a 18-year-old to pursue 

the sport while living in a Volkswagen T3 

van. After working on sailing boats for 

a stint that included two trans-Atlantic 

voyages, and attending college, Ferrante 

turned to the more financially prosperous 

world of power boating and launched a 

small charter company with his family, 

serving as captain aboard a yacht that he 

would also call home for four years. 

“My boat was my house,” he recalls. “If 

you were sending me a letter it was to the 

dock number and the marina.”

Now, you don’t have to have lived on 

a boat or in a van for years, or crossed 

the Atlantic ocean by sailboat multiple 

times in order to work for Azimut Yachts, 

but it may not hurt to mention it in the 

interview as Ferrante did during his first 

conversation with brand founder Paulo 

Vitelli all those years ago.

“As soon as I told him the story, I guess 

he looked at me and understood why, in 

a way, my family and heritage does not 

match my path,” he says.

Following a number of years as a service 

manager in Italy, Ferrante was tapped to 

help expand the brand internationally 

from new quarters in America.

“The reason why we are geographically 

and physically here is to be closer to 

our market, which means we have more 

opportunity to listen, learn and transmit 

back,” explains Ferrante. “That is part of the 

value of having a structure here, providing 

valuable feedback in order to create 

products that more and more match the 

consumers of the market that we know 

better than people who stay on the other 

side of the world.”

In the case of the Verve 42 and Verve 47, 

the feedback picked up by Ferrante and 

his colleagues has proven invaluable. The 

Verve Collection is pioneering a popular 

new segment of outboard weekender 

yachts that focus on comfort and 

convenience, and leave the fishing to the 

fishermen. 
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Your fi ne car deserves our fi ne care

519.578.2052
207 Centennial Court
Kitchener ON
mitekautobody.com

WE’LL RESTORE YOUR CAR TO ITS ORIGINAL CONDITION.

In support of

In partnership with
The Burlington Car Show
Saturday July 9, 2022

The 6th Annual Burlington Car Show – A Celebration of the Automobile – is  
excited to announce the addition of the new HorsePower 4 Hospital, an exclusive  
car show presented by Angelo Paletta and TNG Exotics & Limited Editions. 
 
To learn more about how to register your vehicle for HorsePower 4 Hospital or  
for HP4H sponsorship opportunities, visit hp4h.ca or contact Dwayne DiPasquale at 
289-442-5490 or ddipasquale@josephbranthospital.ca.

Photo courtesy of Lucas Scarfone

DRIVERS, GET READY TO REV YOUR ENGINES  
IN SUPPORT OF JOSEPH BRANT HOSPITAL

Autostrada Ad.indd   1Autostrada Ad.indd   1 2022-01-25   3:44 PM2022-01-25   3:44 PM



121AUTOSTRADA



122 AUTOSTRADA

JENSON BUTTON 
& ANT ANSTEAD
FOUNDERS OF RADFORD ON THE 

REBIRTH OF COACHBUILDING

DISPLAY UNTIL MAY 31, 2022
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